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1 Foreword

Purpose

Cleanfarms is a not-for-profit industry stewardship organization committed to environmental
responsibility through the proper management of agricultural waste and the effective and
efficient operations of its stewardship programs. The purpose of this Code of Conduct is to
define the principles, standards and guidelines which Cleanfarms’ Members and Employees
agree to follow in order to support this commitment.

Interpretation

This Code of Conduct has been approved in accordance with By-Law No 1 of Cleanfarms (the
“General By-Laws”). This Code of Conduct supersedes and replaces any previous Code of
Conduct as of the effective date set out below.

Except as otherwise defined herein, all capitalized terms used in this Code of Conduct have the
meanings given to them in the General By-Laws.

In the event of any inconsistency between this Code of Conduct and the General By-Laws, the
General By-Laws will prevail to the extent required to resolve the inconsistency.

This Code of Conduct has been voluntarily adopted by, and is binding on, Members. Members
are reminded that additional rights and obligations relevant to their operations may apply under
statutory and common law in the jurisdictions in which they carry on business. Cleanfarms does
not provide Members with legal advice and recommends that Members get independent legal
advice with respect to applicable laws and regulations.

Application
As provided in Section 4(e) of the General By-Laws, all Members must comply with this Code of
Conduct.

All Cleanfarms employees are also bound by this Code of Conduct.

Questions and clarifications
Questions and clarifications should be directed to the Executive Director.

Amendments
Cleanfarms reserves the right to modify or amend this Code of Conduct, which shall become
binding when approved in accordance with the General By-Laws.

Effective date

This amended version was adopted by the Board of Directors on September 21, 2023, was
approved in accordance with the General By-Laws as of May 6, 2014 and is effective as of that
date.



2 Vision
Cleanfarms’ vision is to be the Canadian leader in agricultural plastic recycling and recovery,
contributing to a sustainable future.

3 Background

Cleanfarms is a not-for-profit industry stewardship organization committed to environmental
responsibility through the proper management of agricultural waste. This is a long standing
industry commitment that has guided the industry for many years and is one of the reasons
Canadian agricultural has gained a reputation of excellence world-wide.

CropLife Canada, the trade association representing the pesticide industry, managed
Cleanfarms’ core programs, the empty pesticide container and obsolete pesticide programs,
since their inceptions in 1989 and 1998 respectively.

Beginning February 1, 2010, Cleanfarms took over the management of these programs with the
intention of expanding its programs beyond pesticide containers and obsolete pesticides to
include other on-farm inorganic waste. One of the first steps to achieving this goal began in
2013 when Cleanfarms expanded its empty pesticide container program to include fertilizer
containers.

As farming continues to grow in Canada, the agricultural sector is seeking more options for
recycling agricultural plastic waste. With a solid reputation for cost-effective stewardship
programming, a commitment to constant improvement, and a dedicated and engaged
membership, Cleanfarms is well suited to meet the needs of the Canadian agricultural sector.
Cleanfarms members represent a broad cross section of product manufacturers, distributors,
retailers and suppliers to Canada’s agricultural industry. The conduct of this diverse group of
companies is critical to the success of the organization’s operations, its ability to deliver valuable
programs that meet the needs of Canadian farmers, and the industry’s reputation as a whole.

4 Guiding principles

The products manufactured and distributed by Cleanfarms members are, for the most part,
strictly regulated. In addition to regulations set by federal, provincial and municipal
governments, the industry has adopted industry-led initiatives to protect people and the
environment through their products entire lifecycle, including end of life management. This Code
of Conduct, and the stewardship programs operated by Cleanfarms, are such initiatives.

Cleanfarms takes its responsibility to the environment and public safety very seriously.
Cleanfarms’ stewardship programs and other initiatives focus on achieving maximum
environmental benefit in program delivery while minimizing any risk.

Recovering valuable resources is the primary goal of Cleanfarms’ stewardship programs.
However, that goal must be pursued in a manner that reduces the risk of fires, spills, industrial
accidents, misuse and environmental contamination. To help achieve its primary goal and these
related objectives, Cleanfarms has developed, and all Members, Directors and Employees
hereby agree to adopt, the following set of guiding principles:

o Programs must be operated so that there is no unacceptable health and safety risk.
e Programs must be managed by the manufacturers/brand owners of the products.



¢ Programs should strive to achieve the highest and most practical end use of products
while following the 3Rs (reduce, reuse, recycle) hierarchy.

o Programs must achieve reasonable, high participation rates. While they may never
actually achieve this goal for practical reasons, programs should still strive towards
100% recovery.

e Programs must provide reasonable accessibility for all users of the products to
participate.

e Programs must be open to participation by all manufacturers/brand owners.

Cleanfarms recognizes the importance of continuously improving health and safety standards
and protecting the environment. The programs that Cleanfarms manages are more than a
continuously improving set of practices — they represent a guiding philosophy based on
proactivity, evolving to meet user needs, and an industry-led commitment to the safe
management of the industry’s waste.

5 Standards for members

Cleanfarms Members are committed to supporting stewardship initiatives as appropriate for
each technology sector they are involved in and as a means to pursue and promote health and
safety for people and the environment. In carrying out this commitment, the Members of
Cleanfarms acknowledge and agree that they have the duties and responsibilities set out below.

5.1 Program participation

Every Member will participate in all stewardship programs that are developed and approved by
Cleanfarms to the extent that such stewardship programs apply to the business of the Member.
Members will comply with all requirements of the stewardship programs in which they
participate, as set out in Schedule A to their Membership Agreement, as may be amended from
time to time.

5.2 Stewardship

Members will manage all packaging in a safe and environmentally sound manner consistent
with the guiding principles for stewardship programs developed by Cleanfarms, including by
promoting the use of packaging that enhances safety in use, transport, and handling and where
applicable, ease of cleaning, rinsing or other preparation steps for recycling or disposal.

5.3 General engagement
Members will remain engaged with Cleanfarms in their capacity as members, including by doing
the following:

5.3.1 Remaining familiar with the Cleanfarms corporate mandate, its mission, vision,
objectives, and operations;

5.3.2 Remaining familiar with, and complying with, the rights and requirements of Members
under the Canada Not-for-profit Corporations Act and regulations made thereunder;

5.3.3 Remaining familiar with, and complying with, Cleanfarms articles, by-laws, approved
corporate policies and stewardship programs, and this Code of Conduct, as such documents
apply to Members;



5.3.4 Preparing for all Member meetings by reviewing all agenda materials including reports
and other background material;

5.3.5 Attending and participating in Members meetings;

5.3.6 Abiding by decisions regarding Cleanfarms that have been fairly made by the Board of
Directors within the rules of governing legislation including the Canada Not-for-profit
Corporations Act and the governing documents of Cleanfarms.

54 Fees

As required under the General By-Laws, Members will pay all fees assessed to them by
Cleanfarms. All such fees shall be paid in a timely manner in accordance with any applicable
approved corporate policy regarding the setting and payment of fees. Members agree and
acknowledge that Cleanfarms may charge, and Members who fail to pay fees in a timely
manner agree to pay, late fees and other penalties as set out in approved corporate policies.

5.5 Reporting

Members will provide Cleanfarms with all data and information requested and reasonably
required by Cleanfarms to carry out its mandate, provided that Cleanfarms will store, use and
disclose such information in accordance with approved corporate policies and all applicable
laws.

Without limiting the foregoing, Members agree to complete the Cleanfarms annual sales survey
on or before the submission deadline stipulated in the notice of such sales survey. Each
Member hereby irrevocably consents and agrees that Cleanfarms may provide notice to all
Members and to government authorities to whom Cleanfarms must report data gathered
through the sales survey of the names of those Members who fail to complete the sales survey
by the prescribed submission deadline.

5.6 Members’ Employees

Because Members’ employees often serve as resources about Cleanfarms’ programs and the
role they play in protecting public health and the environment, Members will ensure that such
employees will be well-trained, customer-oriented and up-to-date in their knowledge of the
appropriate Cleanfarms’ stewardship programs that apply to their area of work. To ensure this,
Cleanfarms members will:

5.6.1 Establish and maintain high standards of recruiting and selection to ensure the
employment of well-qualified individuals;

5.6.2 Ensure that all appropriate personnel, including those newly hired, fully understand:
e This Code of Conduct
¢ The Member’s responsibilities under Cleanfarms’ stewardship programs that apply to
the Member; and
e The importance of stewardship programs

5.6.3 Ensure that the Member has written procedures in place for handling inquiries related
to stewardship and Cleanfarms stewardship programs applicable to the Member

5.6.4 Ensure that its personnel will provide full and factual information on the Cleanfarms’
stewardship programs applicable to the Member, without misrepresentation or exaggeration.



5.7 Competition
Members will comply, and cause all of their representatives to comply, with the guidelines for
meetings of competitors set out in Section 7 of this Code of Conduct.

5.8 Collaboration and Consistency

Cleanfarms is committed to being an inclusive organization and to working collaboratively with
all members in achieving Cleanfarms' mission while remaining true to its values. In that respect,
Cleanfarms is open to suggestions from all members on how to best achieve the organization’s
goals. To the extent a member intends to publicly advocate, including to government, a position
on an issue that it believes is not consistent with the Code of Conduct or Cleanfarms mandate,
mission and values, it shall first notify Cleanfarms to consider whether any changes to
Cleanfarms' approach is warranted. To be clear, Members are free to advocate for any position
they choose, however when presenting that position to others, Members shall expressly indicate
that they speak for themselves and not for Cleanfarms or for other Members or the industry.

5.9 Disruptive or Harmful Behavior

Every Member shall take all reasonable measures to avoid any statements or behavior by the
Member or any of its officers, directors, employees or agents that may be detrimental to the
continued operation and expansion of Cleanfarms’ stewardship programs, both regulated and
voluntary.

6 Standards for Cleanfarms employees

Cleanfarms employees have a central role in developing, promoting, running and improving
Cleanfarms’ stewardship programs in accordance with the guiding principles set out in this Code
of Conduct. All Cleanfarms employees will carry out their roles and responsibilities as
employees in a manner that is at all times consistent with this Code of Conduct. Without limiting
the foregoing, Cleanfarms employees acknowledge and agree that they have the duties and
responsibilities set out below.

¢ Remaining familiar with the Cleanfarms corporate mandate, its mission, vision,
objectives, and operations;

¢ Remaining familiar with, and complying with Cleanfarms’ approved corporate policies,
stewardship programs, and this Code of Conduct, as such documents apply to
Cleanfarms employees;

¢ In the case of Officers, also remaining familiar with, and complying with Cleanfarms’
articles and by-laws, as such documents apply to Officers;

e Taking opportunities provided by Cleanfarms to enhance skills applicable to the
operations of Cleanfarms and to improve knowledge of stewardship best practices;

e At all times providing full and factual information regarding Cleanfarms mandate and
stewardship programs, without misrepresentation or exaggeration.

7 Guidelines for meetings of competitors and Cleanfarms

7.1 Purpose



The Canadian Competition Act is a federal statute that prohibits anti-competitive behaviour in
order to protect and promote competition in the Canadian economy. It is an act of general
application, with criminal and administrative penalties for non-compliance.

The purpose of these guidelines is to ensure continued and ongoing compliance with the spirit
and letter of the Competition Act by Cleanfarms and its staff and members.

Specifically, these guidelines provide best practices and non-exhaustive guidelines for the
conduct of any meetings amongst Cleanfarms staff, directors, and Member company
representatives (collectively referred to as, “staff and members”).

These guidelines are intended to educate staff and members on their responsibilities under the
Competition Act; prevent contraventions of the Competition Act, and encourage staff and
members to seek legal advice when necessary. These guidelines do not constitute legal advice.
Cleanfarms recommends that all members, and staff, where applicable, seek independent legal
advice regarding their respective obligations under applicable competition laws.

7.2 Complying with Competition Law at Meetings

7.2.1 General

The Competition Act makes it a criminal offence for competitors to: conspire, arrange or
agree to fix, maintain, increase or control prices; allocate sales, territories, markets or
customers; or fix, maintain, control, prevent, lessen or eliminate the production or supply of a
product, and for employers to fix, maintain, decrease or control salaries, wages or terms and
conditions of employment; or to not solicit or hire each other's employees.

Itis also a criminal offence, called “bid-rigging”, to agree or arrange with a competitor to bid,
to refrain from bidding, or to withdraw a bid, in response to a call for tenders or request for
proposals unless such agreement or arrangement is made known to the person calling for
the bid or tender.

Agreements or arrangements between competitors may be proven by direct evidence of an
agreement, or from circumstantial evidence, such as the improper exchange of competitively
sensitive information or other circumstantial evidence.

Organizations such as Cleanfarms serve legitimate functions, but they have the potential to
foster inappropriate communications among competitors. Accordingly, it is imperative that
proper competition law compliance guidelines be implemented by Cleanfarms and followed
by Cleanfarms members for all meetings and discussions, as outlined below. Failure to
comply with the Guidelines can result in severe criminal and civil penalties for trade
associations, companies, and individuals.

Prohibited discussion topics at Meetings apply equally to social gatherings and other
communications outside of or incidental to Meetings — even to comments made in jest.

Generally speaking, joint lobbying, good faith complaints to regulatory authorities and
litigation relating to regulatory performance are not prohibited under the Competition Act.

Collaboration at Meetings should not occur to advance any company’s specific commercial
interests. Each Meeting must have an easily discernable lawful purpose. In addition,
Meetings must have identifiable business justifications.



Meeting participants must avoid raising improper subjects for discussion at Meetings.
Meeting attendees must familiarize themselves with their respective responsibilities under the
Competition Act. Should specific competition-law related matters and questions arise,
Meeting attendees should consult their respective company’s legal counsel.

The following list of Do’s and Don’ts for Meeting participants is not exhaustive.
7.3 Do’s

7.3.1 Reminder: Do begin each meeting with a reminder (a ‘Competition Moment’) to all
participants of the importance of complying with competition law and of the existence and
application of these Guidelines to all Cleanfarms meetings. The Competition Moment should
be recorded as having been read out in the meeting minutes. An example of a Competition
Moment is below:

This meeting is in furtherance of [Cleanfarms’ Mandate or Meeting objective]. We confirm
that this meeting will at all times comply with the Competition Act. Participants will not enter
into any agreements or arrangements at or as a result of this meeting without approval from
counsel and will not share any competitively sensitive information. Information that is
disclosed should be reasonably necessary to achieve the legitimate purposes of the meeting,
shall be disclosed only on a need-to-know basis and shall not be used for any other purpose.

7.3.2 Record Keeping, Agendas and Minutes:

¢ Do ensure that a clear and specific written agenda is prepared, circulated and agreed
on in advance of the Meeting

¢ Do ensure that the agenda is adhered to during the Meeting.

¢ Do Notinclude an “Any Other Business” or other open-ended category on the agenda

e Do ensure that an appropriate record keeping method is implemented, and that
comprehensive Meeting minutes are taken.

e Do ensure that Meeting minutes are circulated to all attendees and absentees to
ensure accuracy. Staff and members should object if the minutes recorded do not
accurately reflect the discussion and actions taken at the Meeting.

¢ Do ensure that minutes are reviewed by the Cleanfarms’ representative at the meeting
and that all mistakes are corrected prior to the minutes being finalized.

¢ Do stop the meeting and consult with legal counsel if at any time during the meeting
there is any question as to whether a certain topic can be discussed. Ensure that all
objections are recorded in the Meeting minutes. The discussion on the topic should
not continue until competition law advice has been provided by legal counsel. If, after
objecting, the allegedly improper discussions continue, do leave the Meeting and
report to legal counsel or the designated Cleanfarms staff member.

7.3.3 Document Retention: Do have a document retention program that clearly sets out
which records are kept and for what period. Maintaining an accurate history of previously
held Meetings can protect attendees if future issues arise.

7.3.4 Voluntary Participation: Do ensure that participation in Meetings and membership in
any related committees is voluntary and based on clear and transparent criteria.



7.3.5 Appropriate Oversight: Do ensure that all Meetings have appropriate oversight and
supervision. Consult with legal counsel on all competition law compliance questions that may
arise at Meetings.

7.3.6 Competitive Stewardship Framework: Do ensure that the primary objective of any
stewardship framework that Cleanfarms develops is to promote open and effective
competitive markets. The stewardship framework should neither favour nor constrain the
ability of particular market participants to compete in the market but may require compliance
with stewardship programs and standards for safety and environmental protection (whether
voluntary or imposed by law).

7.3.7 Competitively Sensitive Information: To minimize the risk of exchange of competitively
sensitive information, do (a) use publicly available information and aggregated (as opposed
to company-specific) information to the greatest extent possible, (b) focus on historical rather
than future information, (c) only disseminate information in an aggregated form, (d) use an
independent data collection agency, and (e) ensure participants provide data voluntarily (i.e.,
without being coerced).

7.3.8 Representation at Meetings: Do have a designated Cleanfarms representative present
at any Meetings where competitive sensitivities are at issue or may arise (because of the
subject to be discussed or the personnel present (e.g., marketing or senior management)).
This representative should be familiar with this Code and be able to identify potentially
inappropriate discussions. When in doubt, seek legal advice.

7.4 Don’ts
7.4.1 Competitively Sensitive Information: Don’t discuss or exchange any competitively
sensitive information. Competitively sensitive information is confidential information that
concerns an important aspect of any Cleanfarms Member’s competitiveness, and which may
give a Cleanfarms Member a competitive advantage or allow Cleanfarms Members to
coordinate or alter their behaviour in an anti-competitive manner. Examples of competitively
sensitive information include:
7.4.1.1 price-related information (whether past, present or future), including individual
company prices, price changes, price differentials, mark-ups, discounts, allowances, credit
terms and freight terms;

7.4.1.2 data bearing on price, including data related to individual company cost structure,
profit margin, allowances, production levels, capacity, inventories and sales;

7.4.1.3 information relating to individual company statistical reporting, standardization,
certification, research and lobbying;

7.4.1.4 industry pricing policies, including price levels, price changes and differentials;
7.4.1.5 allocation of geographic or functional markets, suppliers or customers;
7.4.1.6 non-public revenue, market plans, or market share data;

7.4.1.7 future strategies and plans of individual companies;
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7.4.1.8 the exercise (individually or in concert) of intellectual property rights that create,
enhance or maintain market power and thereby harm competition;

7.4.1.9 changes in industry production, capacity or inventories;
7.4.1.10 bids on contracts for products and procedures for responding to bid invitations;

7.4.1.11 plans of individual companies concerning the design, production, distribution or
marketing of products, including proposed territories or customers;

7.4.1.12 matters relating to actual or potential individual customers or suppliers that might
have the effect of excluding them from any market or of influencing the business conduct
of companies toward such suppliers or customers; and

7.4.1.13 any other confidential or sensitive information (even if it does not fit in any other
category above) which would be likely to affect competitive behaviour or rivalry.

7.4.2 Discrimination: Don’t discriminate against competitors when developing product or
intellectual property standards, specifications or programs.

7.4.3 Collective Action: Don’t engage in any collective action by way of refusal to deal,
boycott or embargo which would affect competition — whether among competitors, suppliers
or customers.

7.4.4 Pricing or IP Licensing: Don’t enter into an agreement or make any threat or promise
involving the pricing or IP licensing activities of other companies.

7.4.5 Sanctions: Don’t impose sanctions to force compliance with Cleanfarms programs.
Sanctions implemented for pro-competitive purposes and to ensure the overall functioning of
any Cleanfarms program, such as for failure to comply with stewardship programs or with
standards for safety and environmental protection (whether voluntary or imposed by law),
may be permissible under the Competition Act but should be reviewed by legal counsel prior
to implementation.

7.4.6 Informal Meetings: Don’t hold unscheduled or informal Meetings (between staff and

members). This includes informal or unscheduled Meetings that are held in conjunction with
scheduled Meetings.

8 Dispute Resolution
8.1 Complaints from the public regarding Members

8.1.1 Complaints made to Cleanfarms by a member of the public concerning the conduct of
a Member must be addressed in writing to the official representative of the company and the
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Executive Director of Cleanfarms. On receipt of such a complaint, the Executive Director will
refer the matter to the Member involved for resolution of the issue.

8.1.2 Members hereby agree to indemnify and hold Cleanfarms harmless from and against
all costs, charges and expenses, including all amounts paid to settle any action or satisfy any
judgment reasonably incurred by or on behalf of Cleanfarms in respect of any civil, criminal
or administrative action, private arbitration, or other proceeding, to which Cleanfarms is or
may become a party (or any such proceeding which might be threatened and in respect of
which Cleanfarms is threatened to be made a party) by reason of any negligence or wilful
misconduct of the Member or by reason of a failure by the Member or any of its
representatives to conduct itself in accordance with this Code of Conduct or with any
requirements prescribed by Cleanfarms with respect to its stewardship programs.

8.2 Complaints or disputes among Members

8.2.1 Members consent and agree that disputes or controversies among Members,
Directors, Officers, committee members, or volunteers of Cleanfarms concerning matters
relating to Cleanfarms’ articles, by-laws, Code of Conduct, approved corporate policies or
operations (“Eligible Disputes”) are to be resolved in accordance with mediation and/or
arbitration as provided in Section 7.2.2.

8.2.2 Dispute Resolution Mechanism

In the event that an Eligible Dispute is not resolved in private meetings between the affected
parties within 30 days of the written notice of an Eligible Dispute delivered by one of the
parties to Cleanfarms and the other affected parties, then such Eligible Dispute shall be
settled by a process of dispute resolution as follows:

8.2.2.1 The dispute or controversy shall first be submitted to a panel of mediators
whereby the one party appoints one mediator, the other party (or if applicable the board of
the organization) appoints one mediator, and the two mediators so appointed jointly
appoint a third mediator. The three mediators will then meet with the parties in question in
an attempt to mediate a resolution between the parties.

8.2.2.2 The number of mediators may be reduced from three to one or two upon
agreement of the parties.

8.2.2.3 If the parties are not successful in resolving the dispute through mediation, then
the parties agree that the dispute shall be settled by arbitration before a single arbitrator,
who shall not be any one of the mediators referred to above, in accordance with the
provincial or territorial legislation governing domestic arbitrations in force in the province or
territory where the registered office of Cleanfarms is situated or as otherwise agreed upon
by the parties to the dispute. The parties agree that all proceedings relating to arbitration
shall be kept confidential and there shall be no disclosure of any kind. The decision of the
arbitrator shall be final and binding and shall not be subject to appeal on a question of
fact, law or mixed fact and law.

8.2.2.4 All costs of the mediators appointed in accordance with this section shall be borne
equally by the parties to the dispute or the controversy. All costs of the arbitrators
appointed in accordance with this section shall be borne by such parties as may be
determined by the arbitrators.

12



	1   Foreword
	2   Vision
	3   Background
	4   Guiding principles
	5   Standards for members
	5.1   Program participation
	5.2   Stewardship
	5.3   General engagement
	5.3.1   Remaining familiar with the Cleanfarms corporate mandate, its mission, vision, objectives, and operations;
	5.3.2   Remaining familiar with, and complying with, the rights and requirements of Members under the Canada Not-for-profit Corporations Act and regulations made thereunder;
	5.3.3   Remaining familiar with, and complying with, Cleanfarms articles, by-laws, approved corporate policies and stewardship programs, and this Code of Conduct, as such documents apply to Members;
	5.3.4   Preparing for all Member meetings by reviewing all agenda materials including reports and other background material;
	5.3.5   Attending and participating in Members meetings;
	5.3.6   Abiding by decisions regarding Cleanfarms that have been fairly made by the Board of Directors within the rules of governing legislation including the Canada Not-for-profit Corporations Act and the governing documents of Cleanfarms.

	5.4   Fees
	5.5   Reporting
	5.6   Members’ Employees
	5.6.1   Establish and maintain high standards of recruiting and selection to ensure the employment of well-qualified individuals;
	5.6.2   Ensure that all appropriate personnel, including those newly hired, fully understand:
	5.6.3   Ensure that the Member has written procedures in place for handling inquiries related to stewardship and Cleanfarms stewardship programs applicable to the Member
	5.6.4   Ensure that its personnel will provide full and factual information on the Cleanfarms’ stewardship programs applicable to the Member, without misrepresentation or exaggeration.

	5.7   Competition
	5.8   Collaboration and Consistency
	5.9   Disruptive or Harmful Behavior

	6   Standards for Cleanfarms employees
	7   Guidelines for meetings of competitors and Cleanfarms
	7.1   Purpose
	7.2   Complying with Competition Law at Meetings
	7.2.1   General

	7.3   Do’s
	7.3.1   Reminder: Do begin each meeting with a reminder (a ‘Competition Moment’) to all participants of the importance of complying with competition law and of the existence and application of these Guidelines to all Cleanfarms meetings. The Competiti...
	7.3.2   Record Keeping, Agendas and Minutes:
	7.3.3   Document Retention:  Do have a document retention program that clearly sets out which records are kept and for what period. Maintaining an accurate history of previously held Meetings can protect attendees if future issues arise.
	7.3.4   Voluntary Participation: Do ensure that participation in Meetings and membership in any related committees is voluntary and based on clear and transparent criteria.
	7.3.5   Appropriate Oversight:  Do ensure that all Meetings have appropriate oversight and supervision. Consult with legal counsel on all competition law compliance questions that may arise at Meetings.
	7.3.6   Competitive Stewardship Framework: Do ensure that the primary objective of any stewardship framework that Cleanfarms develops is to promote open and effective competitive markets. The stewardship framework should neither favour nor constrain t...
	7.3.7   Competitively Sensitive Information: To minimize the risk of exchange of competitively sensitive information, do (a) use publicly available information and aggregated (as opposed to company-specific) information to the greatest extent possible...
	7.3.8   Representation at Meetings: Do have a designated Cleanfarms representative present at any Meetings where competitive sensitivities are at issue or may arise (because of the subject to be discussed or the personnel present (e.g., marketing or s...

	7.4   Don’ts
	7.4.1   Competitively Sensitive Information: Don’t discuss or exchange any competitively sensitive information. Competitively sensitive information is confidential information that concerns an important aspect of any Cleanfarms Member’s competitivenes...
	7.4.1.1   price-related information (whether past, present or future), including individual company prices, price changes, price differentials, mark-ups, discounts, allowances, credit terms and freight terms;
	7.4.1.2   data bearing on price, including data related to individual company cost structure, profit margin, allowances, production levels, capacity, inventories and sales;
	7.4.1.3   information relating to individual company statistical reporting, standardization, certification, research and lobbying;
	7.4.1.4   industry pricing policies, including price levels, price changes and differentials;
	7.4.1.5   allocation of geographic or functional markets, suppliers or customers;
	7.4.1.6   non-public revenue, market plans, or market share data;
	7.4.1.7   future strategies and plans of individual companies;
	7.4.1.8   the exercise (individually or in concert) of intellectual property rights that create, enhance or maintain market power and thereby harm competition;
	7.4.1.9   changes in industry production, capacity or inventories;
	7.4.1.10   bids on contracts for products and procedures for responding to bid invitations;
	7.4.1.11   plans of individual companies concerning the design, production, distribution or marketing of products, including proposed territories or customers;
	7.4.1.12   matters relating to actual or potential individual customers or suppliers that might have the effect of excluding them from any market or of influencing the business conduct of companies toward such suppliers or customers; and
	7.4.1.13   any other confidential or sensitive information (even if it does not fit in any other category above) which would be likely to affect competitive behaviour or rivalry.

	7.4.2   Discrimination: Don’t discriminate against competitors when developing product or intellectual property standards, specifications or programs.
	7.4.3   Collective Action: Don’t engage in any collective action by way of refusal to deal, boycott or embargo which would affect competition – whether among competitors, suppliers or customers.
	7.4.4   Pricing or IP Licensing: Don’t enter into an agreement or make any threat or promise involving the pricing or IP licensing activities of other companies.
	7.4.5   Sanctions: Don’t impose sanctions to force compliance with Cleanfarms programs. Sanctions implemented for pro-competitive purposes and to ensure the overall functioning of any Cleanfarms program, such as for failure to comply with stewardship ...
	7.4.6   Informal Meetings: Don’t hold unscheduled or informal Meetings (between staff and members). This includes informal or unscheduled Meetings that are held in conjunction with scheduled Meetings.


	8   Dispute Resolution
	8.1   Complaints from the public regarding Members
	8.1.1   Complaints made to Cleanfarms by a member of the public concerning the conduct of a Member must be addressed in writing to the official representative of the company and the Executive Director of Cleanfarms. On receipt of such a complaint, the...
	8.1.2   Members hereby agree to indemnify and hold Cleanfarms harmless from and against all costs, charges and expenses, including all amounts paid to settle any action or satisfy any judgment reasonably incurred by or on behalf of Cleanfarms in respe...

	8.2   Complaints or disputes among Members
	8.2.1   Members consent and agree that disputes or controversies among Members, Directors, Officers, committee members, or volunteers of Cleanfarms concerning matters relating to Cleanfarms’ articles, by-laws, Code of Conduct, approved corporate polic...
	8.2.2   Dispute Resolution Mechanism
	In the event that an Eligible Dispute is not resolved in private meetings between the affected parties within 30 days of the written notice of an Eligible Dispute delivered by one of the parties to Cleanfarms and the other affected parties, then such ...
	8.2.2.1   The dispute or controversy shall first be submitted to a panel of mediators whereby the one party appoints one mediator, the other party (or if applicable the board of the organization) appoints one mediator, and the two mediators so appoint...
	8.2.2.2   The number of mediators may be reduced from three to one or two upon agreement of the parties.
	8.2.2.3    If the parties are not successful in resolving the dispute through mediation, then the parties agree that the dispute shall be settled by arbitration before a single arbitrator, who shall not be any one of the mediators referred to above, i...
	8.2.2.4   All costs of the mediators appointed in accordance with this section shall be borne equally by the parties to the dispute or the controversy. All costs of the arbitrators appointed in accordance with this section shall be borne by such parti...




