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Like many sectors in the Canadian 
economy, in agriculture, efficient 
food production on the farm is 
possible, in part, because of the 

use of plastics. However, farmers, like other 
Canadians, are concerned about how to 
responsibly manage their used agricultural 
plastics when these materials are no longer 
needed on the farm.

That’s where Cleanfarms makes a differ-
ence. Cleanfarms is a non-profit industry 
stewardship organization that for more than 
10 years has been partnering with farmers, 
farm organizations, and other stakeholders 
across the country to develop and deliver a 
suite of recycling and safe disposal programs 
that give farmers options to manage used ag 
ricultural plastics sustainably. 

That’s important to farmers for three main 
reasons. First, it keeps the plastics out of the 
environment — a goal that’s shared by Can-
adians from coast to coast. Second, it helps 
farmers operate even more sustainably for 
present and future generations of farmers. And 
third, it keeps farms clean and tidy. 

Cleanfarms’ programs started with empty 
plastic pesticide container recycling more 
than 30 years ago. Last year, Canadian farm-
ers brought back more than 76 percent of the 
containers put into the marketplace, amount-
ing to about 5.5 million jugs. Since inception, 
the program has recycled more than 137 mil-
lion containers that have been made into new 
products like farm drainage tile, fence posts, 
dimensional construction lumber, and plastic 
pallets, fuelling the circular economy. 

We credit farmers for making this program 
a success. And that’s not all they're doing. Many 
farmers are reducing their reliance on single-use 
jugs by purchasing products in refillable bulk 
drums and totes that can be returned to retail 
for reuse or recycling when empty. Through 
our 1,400 partner-operated collection locations 
across the country, we’re making it more con-
venient for farmers to return containers and 
other materials for recycling or safe disposal. 

Cleanfarms' other 
programs include: 
• a nationwide col-

lection and proper 
disposal program 
for unwanted pes-
ticides and old, ob-
solete livestock and 
equine medications 

• recycling programs 
for grain bags and 
agricultural baler 
twine, and

• a disposal program for seed and pesticide 
bags in Eastern Canada and fertilizer bags 
in Quebec 

None of these programs would be possible 
without the voluntary commitment of 
Cleanfarms’ industry members in the crop 
protection, fertilizer, seed, and animal health 
medication industries. You’ll recognize many 
of these companies by their logos in the adja-
cent illustration.

The fact that long-standing plastics 
management programs have been set up 
and operated voluntarily by the Canadian 
agriculture industry is a testament to how 
far this sector is ahead of the curve. We'll 
continue our efforts to focus on expanding 
recycling in the agriculture sector to help 
farmers achieve their sustainability goals. 

Throughout the globe, activities are 
underway to change the way that plastics 
are managed. Closer to home, we can thank 
the agriculture industry for stepping up to 
work with farmers on initiatives that make 
Canadian agriculture a leader in the sustain-
able management of agricultural plastics.  

1-877-622-4460 info@cleanfarms.ca
cleanfarms.ca @cleanfarms

Contributing to Cleaner Farm 
Communities in Canada
Thanks to our member companies,  
Cleanfarms is helping Canadian  
farmers contribute to a healthier  
environment and a sustainable  
future in their communities.

Cleanfarms is a leader in agricultural  
recycling. We operate programs to safely  
dispose and recycle ag plastics and  
products that fuel a circular economy.
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Did you know that Canada is a global 
leader in plant-based protein? 
We produce a variety of unique, 
high-protein crops, specifically 

canola and pulses, and we can quickly adapt 
and scale new high-protein crops. “We’re 
the world’s largest producer and exporter of 
peas, chickpeas, durum, and canola,” says 
Bill Greuel, CEO of Protein Industries Canada.

The plant-based food sector has a current 
retail value of $700 million in Canada, and it’s 
growing steadily at 12 to 14 percent per year. 
The growth is fuelled by increasing consumer 
awareness of the environmental and health 
impact of our food choices along with concern 
about issues like animal welfare — and it’s 
good news for Canada.

Investing collaboratively to accelerate 
innovation
Protein Industries Canada (PIC) is a not-for-
profit organization created to position Canada 
as a global source of high-quality plant pro-
tein and plant-based co-products. It aims to 
accelerate the Canadian plant protein sector’s 
innovation and competitiveness.

“We administer a $173-mil-
lion fund that originates from 
the Government of Canada,” 
explains Greuel. “We co-invest in 
science and innovation projects with 
private-sector partners.” 

PIC works with companies to gain pathways 
to customers, markets, and partnerships that 
they couldn’t access on their own, helping them 
leverage their expertise and innovations with 
that of large and multinational enterprises, 
public-sector organizations, and academia.

One such partner is New School Foods, 
a plant-based seafood company. “PIC has 
been helping us as we pursue R&D projects to 
create a plant-based filet of fish,” says Chris 
Bryson, New School Foods’ founder. 
“We’re aiming to create a prod-
uct that looks, cooks, tastes, 
and flakes just like fish.” 

Another partner is 
Big Mountain Foods, a 
plant-based food manu-
fac t u r ing compa ny 
specializing in aller-
gen-free, clean label, and 
always fresh products. “Our 
project with PIC has led us to 
commercialize the first chickpea 
tofu to retailers across North Amer-
ica,” says Jasmine Byrne, President of Big 
Mountain Foods. “The alternative tofu prod-
uct line uses 100 percent Canadian-grown 
pulses.” 

Positioning Canada as a plant-based 
leader
The plant-based sector provides many bene-
fits to Canada, from securing our food supply 
chain to creating jobs and positively impacting 
the environment.

“With the growth of plant-based foods, 
we have an opportunity for GDP growth, 
job growth, and sustainable and inclu-
sive economic growth,” says Greuel. From 

manufacturing jobs to food science and 
engineering jobs, the industry 

provides many opportunities.
The sector also has a 

positive effect on the 
environment and climate 
change. “Current agri-
cultural practices aren’t 
scalable to feed a growing 

population of 10 billion by 
2050,” says Bryson. “By 

creating food options that 
are less resource-intensive, 

we can enable a safer, more cli-
mate-friendly future.”

The Road to $25 Billion is a recent-
ly-launched roadmap for Ca nada’s 
plant-based food, feed, and ingredient eco-
system. Through this initiative, PIC and its 
partners across the sector aim to grow the 
plant-based sector to $25 billion by 2035. 
By investing in Canada’s fast-growing 
plant-based sector and working together col-
laboratively, we can help to create a stronger 
economy, more jobs, a healthy environment, 
and healthy Canadians.  

The Plant-Based Sector  
Is Good for Canada —  
Here's Why 
The plant-based sector in Canada is growing rapidly,  
and this growth is providing myriad benefits for Canadians.

Tania Amardeil 

This article was 
sponsored by  
Protein Industries 
Canada.

To learn more 
about the Road 
to $25 Billion, visit 
theroadto 
25billion.ca.

By creating food options 
that are less resource-

intensive, we can enable 
a safer, more climate-

friendly future.
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Pointing to a Sustainable Future: 
Managing On-Farm Used Plastics
Barry Friesen, P. Eng., Executive Director, Cleanfarms

This article was sponsored  
by Cleanfarms.

To learn more about Cleanfarms,  
visit cleanfarms.ca.   
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